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Abstract:

Technological advancement and digital transformation have contributed to reshaping the relationship between traditional artistic
styles and contemporary digital advertising. Interactive mechanisms are no longer merely aesthetic trends; rather, they have become
effective tools within the digital advertising system. Advertisers now employ these mechanisms in a deliberate manner to achieve visual

attraction, enhance user engagement, and deliver brand-related messages in a more impactful and innovative way.

This research aims to examine contemporary interactive mechanisms in digital advertising design by tracing modern artistic styles
and analyzing their aesthetic, communicative, and psychological dimensions, as well as revealing their impact on the recipient in terms

of perception, emotional response, and interactive participation.

The research consists of three chapters. The first chapter addresses the research methodology, where the research problem is
represented by the following question: Whar are the contemporary interactive mechanisms in digital advertising design? The spatial
boundaries are represented by advertisements of Coca-Cola Company published on the official website and across search engines and
social media platforms. The temporal boundaries include the company's advertisements from the year 2023. The thematic scope focuses

on contemporary interactive mechanisms in digital advertising design.

The second chapter discusses the theoretical framework related to contemporary artistic styles and their aesthetic, communicative,
and psychological dimensions. The third chapter is devoted to research procedures, analysis of selected samples, and presentation of

the study results.
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