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Abstract:

Modern technologies have enabled the creation of innovative concepts that possess substance, meaning, and aesthetic value,
thereby facilitating the delivery of an effective, expressive communicative message. Expression is a crucial element of the
communication process whether verbal or nonverbal through which the designer embodies personal experience, emotions, and
capabilities to formulate and reshape visual structures and achieve functional performance. These creative abilities manifest in the
production of an artwork with strong expressive power. In light of this, the current research addresses the following question: What
modes of expression are manifested in the visual structure of digital advertising amidst contemporary technological transformations?
The research aimed to identify modes of expression within the visual structure of digital advertising. It comprised three sections: the first
addressed visual expression techniques in digital advertising; the second examined the relational system and axial linkage in shaping
the visual structure; and the third explored the dynamics and system inherent in digital advertising. A descriptive-analytical approach
was employed to analyze a sample of 30 digital advertisement designs specifically film posters published on the "Coloribus" website in

2022. Based on this analysis, a set of findings, conclusions, and recommendations was formulated.
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