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Abstract:

Television is one of the most influential media for presenting visual images, as it provides the framework through which the
director’s artistic language is expressed. This language is conveyed primarily through physical performance and body language, which
reflect interconnected relationships and communicate value-based meanings. Such meanings are associated with socially accepted
standards thatregulate appropriate human behavior while presentingsensory images inan aesthetically appealingand creative manner.
Body language enhances the artistic and technical quality of television advertising by reinforcing its visual and emotional impact. The
effectiveness of this performance depends on the coordination between the actor’s expressive abilities and the director’s artistic vision,
enablingtelevision advertisements to influence viewers through meaningfuland persuasive communication. This study aims to e xamine
physical performance and its value reflection on audiences through television advertising. The res earch consists of an introduction, two
chapters, and a conclusion. The first chapter discusses the concepts of performance, body language, television advertising, and value
reflection in advertisements. The study adopts a descriptive-analytical approach, which is appropriate for television studies based on
observation and analysis. The findings reveal that body language creates directand comprehensible visual messages while enhancing
value reflection through actors’ gestures and expressive movements, increasing audience engagement. The study concludes that actors’
body gestures are a powerful means of conveying value-based meanings and effectively communicating ideas through expressive visual

rhetoric.
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