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Abstract:

This research aims to reveal the effectiveness of the dominance elementin advertising. Theimportance of this study lies in clarifying
the role of dominance in achieving visual attraction for the recipient and highlighting its contribution to enhancing the communicative

function of advertising.

The research problem is represented by the following questions: What is the effectiveness of employingdominance in organizing

modern advertising designs? What role does it play in achieving visual attraction and enhancing the communicative function?

The study adopted the descriptive-analytical methodology as itis appropriate for the procedures of the study and the analysis of

the research sample.

The findings revealed that dominance significantly contributes to attracting the recipient’s attention toward the primary element
within the advertisement. The results also indicated that dominance enhances the communicative function of advertising through
organizing the relationship between form and content. Furthermore, the findings demonstrated that the success of an advertisement

largely depends on the designer’s ability to identify and emphasize the dominant element within the design.

The recommendations emphasized the necessity for designers to pay greater attention to the clear application of the principle of
dominance in advertisements, to enhance the use of color and size contrast in order to achieve effective visual dominance, and to focus

on the relationship between dominance and the communicative function in advertising design
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